	Year:
	Set:
	Week Beginning:
	Unit: Persuasive Week 2

	Whole Class Text Level
	Word/Sentence Level
	Independent Work/Differentiation
	Plenary

	Monday
	Objective: To understand that a successful radio advertisement depends on the quality of delivery as well as content.
	Practise delivery of own scripts and record own persuasive advertisements, recognising the factors that contribute to making the radio advertisement successful.
	Listen to a sample of recordings and appraise them according to the criteria discussed earlier.

	
	Deliver original teacher model using a lacklustre performance/inappropriate fashion. Compare with a professional presentation (sombre theme). Record the differences using the Smartboard.
	Highlight and add stage direction to certain words that require emphasis or a specific intonation / accompanying sound effect.
	
	

	Tuesday
	Objective: To consider aspects of design when creating a persuasive advertisement.
	In draft create sketches of own posters which should be designed to persuade others to save an endangered species. Consider layout, use of space, colour as well as images and slogans.
	Listen to explanations as to why the children have designed their posters as they have. Could any of the slogans be improved further?

	
	Listen again to performances. From this collect ideas for the title of their own persuasive poster. Model creation of poster using MS Publisher.
	As a class highlight an area of conservation.  Using the persuasive words list from last week, choose approp vocab to accompany this idea.
	
	

	Wednesday
	Objective: To understand how to search for and select relevant key information.
	Using different sources of information (books and Internet), encourage the children to use the same process to identify their own key information.
	Collect examples of key information. Discuss their usefulness and allocate them to either relevant / irrelevant sides of a table.

	
	Model how to identify key information using the Smartboard and highlighter tool to support their work on a different aspect of conservation. Link to key questions within success criteria.
	Using the highlighter option within SMART Notebook identify technical vocabulary that has been used to support this aspect of conservation.
	
	

	Thursday
	Objective: To select and evaluate the quality of information collected.
	Using the Internet and Ms Word, create own information/image bank, including reference to the sites where these sources of information were obtained.
	Examine some of the images collected by the children. Can they explain why they have chosen them? What is special about each image?

	
	Model how to use appropriate methods of searching to identify relevant information. Begin to create a class list of key websites.
	In groups compile a list of key words that could be used to focus searches using various internet search engines.
	
	

	Friday
	Objective: To design a poster to promote conservation.
	Celebrate and evaluate a range of posters against the success criteria.

	
	Using the information collected throughout the week, create own posters to encourage the conservation of an endangered species. Reference should be made to the success criteria, to ensure the key objectives are being met.
	

	Learning Outcome:-
	Key Resources:
	TA’s:
	Evaluation:
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