	Year:
	Set:
	Week Beginning:
	Unit:

	Whole Class Text Level
	Word/Sentence Level
	Independent Work/Differentiation
	Plenary

	Monday
	Objective: To identify the key elements of a persuasive text
	Using the photocopy provided, highlight good and bad use of persuasive language using different colours.
	Complete the table highlighting good and bad features of persuasive writing that we have found examples of today.

	
	Examine a range of posters which contain examples of both good and bad persuasive text and imagery. Identify as class the key features and record using the smartboard.
	Create an onscreen wordbank of persuasive words or phrases from the text.
	
	

	Tuesday
	Objective: To investigate what makes a successful slogan
	Working in pairs create slogans for a range of endangered creatures. Ensure slogans match the plight of the individual species. 
	As a class match against discussed success criteria highlighting effective features and areas that could be further improved.

	
	Present examples of successful/popular slogans onscreen. Can children identify the product? Move the box to reveal how successful they have been. Why is the slogan successful? (eg Memorable) Identify key features ie short, snappy, play on words etc.
	Using the examples looked at so far, improve them further. Explore alternative slogans sharing ideas between products, whilst working within small groups. 
	
	

	Wednesday
	Objective: Understand the importance of visual image within persuasive texts
	Justify decisions as to why an image fits with a particular slogan. Remember as long as it can be justified an image may combine successfully with more than one slogan.
	Listen to contrasting ideas when more than one slogan has been matched to the same image. Which decision has the greatest validity?

	
	Provide images linked to animal conservation. Identify as a class the feelings these photographs evoke. Create a class list of feeling using the smartboard. Why are such images used when writing persuasively?
	Using the Smartboard, drag and drop to match images with appropriate slogans.
	
	

	Thursday
	Objective: To identify and use persuasive language
	In pairs using the computers draft a copy of a radio advertisement linked to the topic of animal conservation. Take care to follow the success criteria.
	Listen to examples of the children’s work. What strategies have they used to persuade others? Have they been successful? How?

	
	Examine the news report presented using the smartboard and highlight key information and persuasive language using different coloured pens.
	Examine the wordbank created earlier in the week. Can we enhance this further by adding any new examples from today’s text?
	
	

	Friday
	Objective: Evaluate success of script/delivery of persuasive radio reports
	Exchange scripts created in yesterday’s lesson between pairs. Refer to success criteria and evaluate and improve through annotation by identifying strengths and areas for development.
	Listen to a groups original and improved radio advertisement. Discuss through the processes that have been used to make the changes necessary for success. 

	
	Refer to key features of persuasive texts from Monday’s lesson. Examine a poor example created by the teacher. How is it ineffective? How could it be improved?
	Substitute/add words to improve the persuasive power of the advertisement.
	
	

	Learning Outcome:-
	Key Resources:
	TA’s:
	Evaluation:
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